
According to Hitwise data, fast 
fashion retail (compared to 
mid, premium, and luxury 

brands) accounted for 66% of all 
online fashion traffic in the first half 
of 2019.  This demand for fast fashion 
significantly affects order quantities 
and lead times. Historically, retailers 
would book volumes as far as a season 
in advance and agree intakes well in 
advance of the deliveries, quite often 
taking stock from the suppliers local 
DC’s. Today, a larger number of small 
orders are placed much later that 
can be delivered direct from point of 
manufacture. As a result, garment and 
label manufacturers need to up their 
game to respond to Fast Fashion. How 
can this be done? 

To the average consumer, a label is 
something largely taken for granted. 
Either removed after purchase or cut 
out before being worn, it’s easy to 
forget that these precious bits of paper 
or fabric are the first link between a 
buyer and a brand and the carrier of 
the very information that is most likely 
to influence a purchasing decision. 
However, within the apparel supply 

chain, labels are crucial and can be 
a solution to keeping up with Fast 
Fashion. Digitalisation already has 
a profound effect on consumer 
behaviour so it makes absolute sense 
for labels to embrace it and ensure they 
positively impact the supply chain to 
stay ahead of the game. 

Digitalisation through Labels: 
Digital Printing
A significant breakthrough to manage 
demand for shorter lead times is 
the advancement in digital printing 
platforms. Traditional printing 
methods essentially worked around 
a physical ink delivery process which 
in turn required films and plates. 
This process adds complexity and 
ultimately production time as a press 
requires longer set up time. 
The new digital printing machines 
offers various benefits. Firstly, it no 
longer requires plates resulting in 
fewer processes and essentially, far 
less set-up time. Digital printing isn’t 
the prefect solution for all scenarios 
but in the majority of cases, the same 
result can be achieved when printing 

digitally and therefore reduces 
lead time to the customer. As the 
technology continues to evolve, Digital 
will dominate how product is printed. 

Secondly, a major advantage of  
utilising digital print platforms is 
the reduction in space required to 
operate them. This in turn provides 
more location flexibility. For example, 
earlier this year ITL – Intelligent 
Label Solutions opened a fully self-
sufficient print shop inside one of  
their customer’s factories, Poppy’s 
Knitwear, in Tirupur, South India.  
The company were asked by long-term 
customer Marks & Spencer if they 
could help support Poppy’s need for 
same day lead times on labels as part 
Poppy’s agreement to undertake a 
speed manufacturing model for M&S 
which necessitated same day delivery 
of their labels. Whilst ITL were able 
to meet this need from their factory 
in Bangalore, the distance between 
them and Tirupur (which is a 2 hour 
flight away) meant that ITL couldn’t 
physically get the labels there until the 
next day without huge cost. Thanks 
to digital print technology, ITL set 
up a printing facility inside Poppy’s 
factory within 6 weeks. With the 
printer communicating directly with 
ITL’s cloud-based ERP System where 
data is input and sent for immediate 
production and supply, this gave 
Poppy’s full control of their label 
printing requirements. 
 
Digitalisation through Labels: 
Virtual Proofing
When a retailer wishes to update 
its brand identity or introduce a 
new range, new labels need to be 
developed. The process can be 
complex requiring a large amount 

ITL in-plant in Poppy’s Knitwear
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International POS printer manufacturer Star Micronics 
announces the launch of its new free of charge digital 
receipting service, offering the retailer a low cost and fast 
route to providing the customer with a digital copy of the 
printed receipt as well as access to analytics, an in-store 
customer survey and device management tools.

Star’s digital receipting eliminates the issues typically associated 
with email receipting including spam, taking a high quality 
photo of the receipt and privacy issues. The immediate 
advantage perceived by the customer is the choice to remain 
anonymous and yet still receive a digital copy of the receipt. 

Star’s digital receipting provides a secure driver based cloud 
solution that allows a digital copy of the receipt to be claimed 
and saved on a customer’s mobile device of choice. Receipts 
can only be claimed once and are then deleted while saved 
receipts can subsequently be viewed by date or by retailer. 
Triggered by a traditional printed receipt, the digital receipt 
is ideal for retailers of all sizes looking to offer customers 
the flexibility of a digital receipting service at no extra cost. 
Retailers may wish to incorporate the AllReceipts API into 
a loyalty card scheme allowing customers to retain loyalty 
information / coupons on their mobile device.

This service will be available on all models of the hugely 
successful TSP100 futurePRNT™ series from April 2015 and 
will then follow through on Star’s other ranges of receipt 
printers, most notably the TSP654II series.

In addition to providing digital receipts, AllReceipts offers 
a number of transaction analysis and device management 
tools. The AllReceipts App invites customers to respond to a 
suite of easily recognisable icons to acknowledge the quality 
of service received before claiming their latest receipt. All 
responses are sent to the survey dashboard for analysis, thus 
allowing retailers to assess how many customers have claimed 
receipts and their level of satisfaction at the service received. 
With the Device Management Tool, retailers are able to 
monitor real time status across the installed base of printers 
and immediately identify any issues to be addressed with 
refreshed error status notification on a comprehensive cloud 
based dashboard. The link between the Device Management 
Tool and Survey tools will further allow retailers to drill down 

to the exact POS 
station involved and 
determine any issues 
to be resolved. 
Annette Tarlton, 
Marketing Director, 
Star Micronics EMEA, 
states: “Star has used 
its considerable 
expertise in receipt printing to develop a cloud solution that 
responds to today’s rapidly changing retail environment. 
Designed to accompany the traditional printed receipt, 
AllReceipts offers retailers of all sizes an immediate free 
of charge, secure and easy route to digital receipting with 
analysis and device management tools, while providing 
customers with a flexible and reliable means of saving and 
viewing receipts on their mobile device of choice.”         

Background Information on Star Micronics 
Founded in 1947, Star Micronics is one of the world’s largest printer 
manufacturers and has facilities for worldwide production, marketing and 
support. Employing over 2600 staff and achieving turnover in excess of £270 
million, Star Micronics has developed a POS printer portfolio that spans 
thermal and dot matrix printers and mechanisms, designed for barcode, 
ticketing, receipts and labelling.  Star’s proven technology is also being 
utilised to develop reader/writer systems for visual/smart and magnetic stripe 
cards and to install print mechanisms in multimedia kiosk environments. 
The Star Micronics’ range is available internationally via a distribution 
channel comprising distributors and dealers.

For further information, please visit www.Star-EMEA.com or contact:

Annette Tarlton
Marketing Director
Star Micronics EMEA
Tel: +44 (0)1494 471111
Email: Atarlton@Star-EMEA.com

Claire Smith
International PR & Marketing Executive
Star Micronics EMEA
Tel: +44 (0)1494 471111
Email: Csmith@Star-EMEA.com

NEW FREE OF CHARGE DIGITAL RECEIPTING 
SERVICE FROM STAR MICRONICS SENDS COPIES 
OF PRINTED RECEIPTS DIRECT TO THE CLOUD 
VIA SECURE MICROSOFT AZURE CLUSTER
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of concept and sampling work done 
before approving and proceeding 
with bulk volumes. It can also take 
time and put significant pressure on 
the supply chain, not to mention a 
negative environmental impact due 
to the amount of raw material used 
in the sampling stage.

By introducing virtual proofing 
software with the use of computer-
aided design (CAD) software can 
help overcome these issues. Using 
the example of ITL’s patented virtual 
sampling solution LabelViewTM, 
ITL’s label designers create virtual 
labels for customers in as little 
as 24 hours which dramatically 
reduces the development lead 
times by almost 50%. Computer-
aided design (CAD) software is a 
popular tool for designers that is 
used to generate digital replicas of 
conceptualised physical products. 
The software allows for both 2D and 
3D simulations and gives designers 
and their customers the ability to 
collectively visualise an end product. 
By digitalising the label sampling 
process, not only are customer’s 
initial requirements met quickly but 
more choice and instant changes can 
be made which is not always possible 
with physical samples. 

Digitalisation through Labels: 
RFID
Recently, the business case for 
deploying Radio Frequency 
Identification (RFID) proves that  
it can support retailers tackle retail 
inventory inaccuracies. Utilised  
among retailers as a way to check  
stock accuracy, RFID tags can be  
sewn into garment labels or, more 
regularly, take the form of stickers. 
Retailers use special readers to scan 
the labels and retrieve information 
about the product, such as stock 
levels. However, despite the innovative 
technology at hand, RFID remains 
considerably dormant until it 
enters the store. What if RFID were 
deployed along the entire garment 
manufacturing supply chain to 
smoothen communication and 
build connectivity between the 
manufacturer, retailer and  
label-maker?  

For example, the RFID tags could 
be utilised in garment manufacturer 
warehouses to verify the volume of 
goods leaving the facility and receive 
goods in at retailers’ delivery centres 
and more, therefore speeding up 
the stock count process, reducing 
miscalculations and delivering  
the garments faster. 

Key Takeaway
Though occasionally labels are the 
penultimate stop in a garment’s 
production journey, their potential 
to support the demand for Fast 
Fashion is incredibly high through the 
digitalisation of labels. 

ITL - Intelligent Label Solutions
Website: itl-group.com 
Email: info@itl-group.com
Global contacts: itl-group.com/
contacts-at-itl 

About ITL
With a 40-year track record, ITL 
specialises in enhancing your brand 
image and helping you share essential 
information about your products. 
Whether you are a retailer, brand 
owner or garment manufacturer, 
our integrated range of products and 
solutions is designed to support your 
needs throughout the supply chain 
and ensure that whatever you need 
from your labels, you can count on us 
to make it happen.
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