
Go to any large supermarket today
and you�re now less likely to find
excessive packaging of food, or to

be given piles of carrier bags at the
checkout than you are to see to new

recycling facilities, and posters
detailing environmental initiatives.
Sainsbury�s has run its own
initiatives aimed at raising

consumer awareness of the
carrier bag issue, has launched

a variety of green products
and is moving a fifth of its
online delivery fleet over

to electric-powered
vehicles. Perhaps the
most ambitious
programme is Plan A,

launched by Marks

& Spencer in January
2007: a £200 million

environmental strategy that
includes a commitment to become

carbon neutral by 2012, a pledge to

phase out the use of landfill sites, and an
extension of sustainable sourcing. 

Technology has a many roles to play
here, of course, with improved
communications removing the need for
unnecessary journeys and reducing the
need to use paper, while IT is improving the
environmental efficiency of many business
processes, from supply chain planning to
improved lighting and energy consumption
management and monitoring.

But to what extent are initiatives like
these making a real difference? �We always
welcome moves by companies to reduce
their environmental impact,� says Sandra
Bell, food campaigner at Friends of the
Earth. �But we do feel that a lot of it is
more PR than substance. If you take, for
example, Tesco�s commitment on energy
efficiency for its buildings: their expansion
plans for new stores will make their overall
carbon footprint go up.�
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Friends of the Earth has a long list of
complaints to direct at supermarkets in
particular but also at some other large
retailers, and these are not always
addressed by such initiatives. For example,

many of the same supermarkets now
championing local produce still

transport it to stores
via distribution

Green initiatives
It�s fair to say that, until recently, the retail sector
had a pretty poor environmental reputation, as an
industry responsible for producing vast quantities
of waste, while using unsustainable road and air
distribution methods. But, as David Adams points
out, things are changing slowly but surely
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