2007 Retail Systems Awards

And the winners are...

Boots and Ocado were two of the winners at the 2007 Retail Systems
Awards, which took place on 1 November at the Grosvenor House Hotel, Park
Lane, London. Scott Thompson reviews the evening’s events

he awards, recognising excellence
and innovation in the UK retail
technology market, attracted a
large number of extremely impressive
entries. Representatives from a range of
retailers, IT companies and consultants
were in attendance for the event, which
kicked off with a welcome speech by Raf
Jezierski, marketing director at chief
sponsor, Vocollect, praising the
technological advancements that are
making the focus on customer satisfaction
a reality, such as multi-channel retailing and
self-service checkout points.
A three-course dinner followed and then
this year’s host, Terry Alderton, took to the

stage. After a gag-laden introduction to
the evening that took in playful swipes at
the likes of Harrods, Poundland, Matalan
and Butlins, he was joined on stage by Paul
Copperwaite, sales manager at Retail
Systems, who presented the first award of
the evening - EP0OS solution of the year.
The judges felt that the outstanding
submission in this category was Wyevale
Garden Centres. They were impressed by
the size and complexity of an EPoOS project
that was delivered on time and to budget.
Before the project, Wyevale operated a ten-
year old till system. Reliability was poor,
multi-buy, stock management and chip and
PIN were impossible - these issues severely

Host for the evening, Terry Alderton, shares a joke with David Llamas of Harrods. restricted business growth. Following a

review in June 2006, the company chose IBM

‘ Gt SurePos tills and Retail-J software. Pilots ran
Vp(:ﬂ“e 5 in November at the Stratford upon Avon
Voice-Directed ywert store, December at Harlestone Heath
(Northampton) and Church Lawford
(Coventry). Roll-out started in January 2007
to 106 stores (peaking at ten per week) and
was completed on 15 March 2007.

The next award of the evening was for
Supply chain solution of the year, and
this was presented by Gary Lynch, chief
executive at GS1 UK. It was won by Boots
for a project that produced impressive
results including outstanding ROI. The

retailer has increased sales by up to ten per

Wyevale Garden Centres. cent on certain product categories with
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Ocado.

Camelot Group/Remote Media.

the help of JDA space management
software.

The third award was for Best use of in-
store marketing technology in retail,
presented by Scott Thompson, Editor of
Retail Systems. The winner was Camelot
Group/Remote Media - their entry
stood out in this category for detailing a
challenging project that utilised technology
t
involved the implementation of a digital

which was effective and drove sales.

screen network to provide an in-store
display solution that overcame the
challenges of communicating the core
National Lottery games in retail. The main
challenge was to accurately and timely

ASDA Stores.

communicate constantly changing jackpot
amounts and rollovers for the three main
jackpot-rolling draws each week. The
requirement was for 1,450 screens with
1,370 sites to be set up and the chosen
sites were those of highest footfall which
lead to most of the screens planned for
install throughout the supermarkets.
Fourth award of the night was for Best
use of technology in the hospitality
and leisure sector, which was presented
by Luis Aparicio of London First. The judges
felt that there were some strong
candidates in this category. However, the
Laurel Pub Company, which wanted to
use technology that would assess the

performance of outlets, while assessing
sales trends, stood out for creating an easy
to access, easy to use and up-to-date
system that delivers an effective reporting
environment.

Whilst there were some impressive
entries in the sixth category, Retail
website of the year, which was presented
by Rachael Mackwell of Postcode Anywhere,
the judges singled out Ocado for a high
quality website that boasts a range of
delivery options and eco-friendly tendencies
and also provides a quick and easy shopping
experience. A highly commended nod went
to the Cake Store for creating an
impressive site that has sparked year-on-
year growth and helped the South East
London-based retailer address competition
from local superstores.

ASDA Stores emerged victorious in the
seventh category, Retail security
initiative of the year, presented by
Deborah Ritchie, Editor of Continuity
Insurance & Risk. The judges were
impressed by the size and scale of a project
which has produced a wide range of
benefits. It has provided a whole new
reporting suite that brings all key loss
prevention measures into one place. It

clearly highlights each store’s key
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