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Time for change

Retail Solutions has a new venue and a new format for 2008 as it bids to
remain competitive in a crowded retail exhibition/conference marketplace.
Scott Thompson previews the repackaged show and takes a look at some of
the solutions/services on display, many of which will have their first viewing

in the UK

fter more than 15 years at the NEC Birmingham, Retail
Solutions is moving to London ExCel for the 2008 event,
which will take place from 24 to 26 June. The aim of the
move is to provide retailers with greater access to the fast growing
retail technology market. Only time will tell if opting for London ExCel
is a step in the right direction, as opposed to the likes of Earl's Court
or Olympia who play host to retail-related events on a regular basis.
The new format looks promising, however, and you can't argue with
the depth and quality of the exhibitor list. Visitors to the show will
have access to over 200 solution providers who will be exhibiting the
very latest in green enabling IT, global sourcing, ERP, EPoS systems, e-
commerce, supply chain solutions, business intelligence software,
fraud and security systems, wireless technology, workforce
management, digital merchandising and mobile payment solutions.
Exhibitors will include Itim who will unveil a completely revitalised
brand and also officially launch The Retail Suite. As Retail Solutions
2008 kicks in to gear, the roll-out of this solution to Borders UK's
entire estate will be nearing completion and Itim staff members will be
on stand C20 to talk visitors through this major project. The Retail
Suite is an integrated solution to run an entire business, and will
provide the retailer with store systems, merchandise planning,
merchandising, finance and management information. This suite of
functions is delivered through a browser interface and can be
implemented via a hosted, subscription-based model, allowing
retailers to grow their business with IT costs linked to their growth.
“After an extensive review of potential solutions and services, we're
looking forward to working with Itim on an exclusive basis,” says
Borders UK CIO, Simon Thomas. “They demonstrate a strong
understanding of our needs and have already proven their ability to
deliver a fantastic solution.”
As customer interactions become increasingly important, The
Logic Group (stand D6) will be demonstrating ways to enhance
effectiveness, security and profitability for modern retailers. This will
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include best practice for enabling secure payment environments
within the retail community and multi-channel integrated customer
experience. With increasing levels of customer data being kept on
record, The Logic Group will also be focusing on how retailers can best
use this information by providing improved customer insight and
more targeted loyalty programmes.

PureNet (stand G33), meanwhile, will launch its latest version of
WebPOS 2.0 at Retail Solutions 2008. Dr Paul M. Gibson, managing
director at PureNet, believes this is a big deal for retailers who want
to have sophisticated online capabilities when it comes to customer
relationship management, online e-commerce, order management,
fulfilment management, etc., but don't want the hassle and outlay
that major companies traditionally have encountered. “We believe we
are the first web solutions specialist in Yorkshire to provide the
Software as a Service (SaaS) model that is being heavily supported by
Microsoft. We have identified SaaS as a niche with huge potential for
growing business in a range of sectors and we have partnered with
one of the UK's leading hosting providers, 7global, to deliver our
solution,” he says.

Eurostop (stand E20) will utilise the show to unveil its new
multi-channel retailing services. The company is now able to offer full
integration services to provide an end-to-end system for any size
retailer. Additionally, it will be demonstrating the latest versions of its
EPOS, stock control, retail management systems, customer loyalty
and its ready-to-go e-commerce solution. The latter has been
designed specifically with independent retailers in mind, where the
resources to run such systems may be scarce. It is fully integrated
with WIinRMIS, Eurostop’s retail management system and WinPQOS, its
EPoS system, which are able to process sales and stock information
enabling retailers to see a true representation of their business at
any time.

InVision (stand D18) will demonstrate for retailers of all formats
and sizes how to optimise the processes of managing their
workforce. Its software solution, InVision Enterprise WFM, has
a modular architecture and supports the whole demand-oriented
workforce management process, all the way from budgeting and
forecasting to optimised scheduling, time and attendance
management, as well as monitoring and integration with existing
systems. The company’s automated schedule optimisation is based on
patent pending technology for demand-oriented staff planning in
single-skill and muilti-skill environments. In short, it enables retailers to
put their employees where and when customers need them,
while minimising overtime and use of agency staff. “Besides
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merchandising, labour remains one of
the retailer’s largest costs and what is
most needed are innovative concepts
to improve customer service, increase
turnover and cut costs,” explains Peter
Bollenbeck, CEO at InVision. “InVision
Enterprise WFM reduces expensive
overtime, minimises idle time and
increases sales by making sure that
store staff are present to exactly
match the pattern of trade. In
combination with integrated
forecasting and time management

features, it puts retailers in the
position to reap the maximum return Protouch will display its
on their labour investment.” new EPoS range and its
transactional kiosks.
European launch

VeriFone (stand G7) is gearing up for the European launch of its Vx
810 Duet system at Retail Solutions 2008. The Duet is a space-saving
payment solution which combines both a high-end Vx 810 hand-over
programmable PIN pad with a base station providing communication
ports and a thermal printer. One nestles into the other to provide a
low footprint solution which can be used by both merchant and
customer. It features a 16-line white backlit screen, ATM style keys on
the interface, a large keypad and an AD10 expansion port allowing
for future contactless payment capability. It is also PCI PED and
EMV approved.

Also launching in Europe at the show is the MX860, a wide-screen,
consumer-facing PIN pad which can be used as both a PIN pad and
customer service station. It features fast processing speeds and large
memory, making it an ideal solution for busy retail environments with
high volume lanes. The large full-colour display is suitable for
interactive displays and signature capture as well as providing a quick
and easy method of payment. Combined with VeriFone’s PAYware
software, it can also double as an interactive customer service point
so that customers can purchase gift cards, check prices or enrol on
customer loyalty programmes.

Members of the VeriFone team will also be available to talk through
its contactless technology and the benefits it can offer retailers. On
display will be its latest contactless payment solution, the QX120. This
supports all major contactless payment schemes, including those
initiated from mobile phones using the emerging Near Field

InVision will demonstrate for retailers of all formats and sizes
how to optimise the processes of managing their workforce.

Only time will tell if opting for London
ExCel is a step in the right direction. The
new format looks promising, however,
and you can't argue with the depth and
quality of the exhibitor list

Communications (NFC) standard. It can be easily connected to a
standalone payment device or integrated PoS system to provide
contactless acceptance capability, quickly and easily.

Protouch (stand H8) will display its new EPoS range and its
transactional kiosks that include several solutions for retail clients. The
company will be presenting its transactional Xen X5 kiosk for
Kiddicare, the online supplier of baby products and accessories, in
conjunction with K3. Kiddicare has implemented the latter’s Retail ERP
solution/EPoS and integrated with e-commerce. The overall solution
includes K3's graphic order processing running on 25 in-store Xen X5
kiosks from Protouch. These units have 19" touch screens, Verifone
Secura chip and PIN units, 80 mm receipt printers and full cover
branded laminates.

Star Micronics will be exhibiting its extensive portfolio of receipt,
label, barcode, ticket and kiosk printers as well as visual card systems
on stand G6. “As the largest exhibitor of PoS printers at Retail
Solutions 2008, we will be demonstrating our leading position within
the marketplace given our extensive portfolio and new products that
represent a superior generation of PoS printer based on the most
advanced technology available today,” says Simon Martin, director and
general manager at Star Micronics EMEA. Pierhouse (stand D16) will
promote its recent acquisition of in-store signage solutions specialists,
Eastman-POS. This enables the provider of marketing management
services to retailers and suppliers to offer net.tickIT, a browser-based,
best-of-breed sign and ticketing solution aimed at multiple retailers
that incorporates the flexibility to print either in-store or at head
office, or a combination of both. The web solution provides head
office with central control over PoS while enabling stores to locally
ticket all their promotional items. By interfacing with central
merchandising systems, store-specific signage can be generated cost-
effectively in line with store layouts.

Eastman-POS has supplied retailers with shelf edge and label
promotional ticketing for almost 20 years. Somerfield, Mothercare UK
and International, Harveys and the Co-op are among its UK customers.
In 2006, it partnered with US technology company AccessVia, whose
software is used in over 45,000 retail locations worldwide and serves
customers such as Wal-Mart, Best Buy, and Staples. Pierhouse clients
include Waitrose, with whom it has been working for almost 20 years.
“With net.ticklT we now have an easily scaleable solution that
addresses current retail needs to improve compliance and speed of
delivery to the shop floor, while eradicating the huge wastage of
traditional PoS print,” says lan Hook, managing director at Pierhouse.
“As business becomes tougher, retailers will continue to look at ways
to reduce operating costs as well as better support and accelerate
their marketing campaigns and corporate social responsibility
agendas. By automating the sign and ticketing publishing element of
the business, they can address all of these elements.”
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K3 will be demonstrating its multi-channel solutions for retailers, as
part of its joined-up thinking programme, on stand G26. The
company’s Microsoft Dynamics software enables retailers to create a
connected shopping experience for customers using an integrated
multi-channel solution. The solution presents a unified shopping
experience whether the customer chooses to browse or shop in-
store, online or through a call centre. Each element is built around a
common technology platform, simplifying the solution architecture
to speed up implementation and deliver a single view of their
customers no matter which retail channel they shop through.

K3 will be showcasing these solutions with live installations,
including: an in-store kiosk application implemented at Kiddicare, which
enables customers to order items from the website that arent
available in-store; a business intelligence that allows the multi-channel
marketeer system that provides in depth customer analysis for The
White Company, facilitating highly targeted catalogue sales
campaigns, designed around the individual shopping profiles of their
customers. Visitors to the exhibition can see product order tracking in
progress and experience how K3 manages the complex product
returns procedure. It will also demonstrate how retailers can cut down
the time and effort taken to replace an entire retail system, by
showcasing its connectors that allow them to phase in the solution,
Retail J, which is live at both Rymans and Clintons.

The Axis Communications (stand C32) will focus on surveillance
success stories in the retail sector. Partners on the stand will be I1BM
and Milestone. TXT e-solutions, meanwhile, will unveil its new end- to-
end supply chain management software solution, TXTPerform2008,
on stand F32. According to Alexandria Rumble, global product
marketing director at TXT, the software perfectly marries supply
chain intelligence with supply chain management capabilities, without
the need to run several different applications at the same time. “In
both retail and consumer goods manufacturing, it's important to be
able to analyse the impact of any changes in demand or supply and
the effects throughout the entire supply chain,” she says. “Our
solution, for instance, makes it possible to see how a promotion might
affect financial targets, stock levels, deliveries and any inventory
costs, as well as any remedial action you might choose to take, all in
one tool. Until now, this would typically be done by different people
using different applications.”

TXT has chosen Microsoft's Office Business Applications and
specifically Excel as the visual foundation for its solution, she adds,
because “more than 84 per cent of companies are very familiar with
using it and happy with it. And for this reason,
the user interface is becoming a primary concern
when selecting a new application.” The new
software is already in adoption by three
customers in the UK, US and Southern Europe.

RetailCam will be promoting Magic Mirror on
stand F27. Aimed at the fitting room side of the
retail operation and included by Gartner in the
top three hottest products section of its Cool
Vendor Report 2008, this is a new way of using
technology to create a ‘social shopping’

A completely new release of Colombus Retail
Pocket from VCSTIMELESS, a mobile PoS and
CRM application, is planned for June.

environment by creating a live video link between
shoppers with their friends via the internet. A
hidden webcam installed behind the Magic Mirror

transmits a short segment of live video with the shopper’s selected
audience. Through their mobile phone, the shopper and their friend
can then discuss and make purchasing decisions based on the images
seen.

VCSTIMELESS (stand G16) will demonstrate the latest release of its
Colombus business intelligence application, an end-to-end decision-
support solution for the retail industry for data analysis, decision-
making and business reporting. European footwear retailer, André
(part of retail giant, Vivarté group), is currently deploying the solution,
which will provide dashboards, indicators, scorecards and alerts for
real time analysis and reporting on product sales and performance
across its 100-plus store network.

Also being unveiled are two new open to buy and assortment
planning modules from the company’s decision-support supply chain
optimisation solution, Colombus.next. The 600-plus store Swiss-based
fast fashion retailer, Tally Weijl, is currently rolling out Colombus.next’s
advanced store replenishment modules, developed on the latest
Microsoft .NET technology. BeStore, a new generation PoS solution
designed for all store formats including large speciality retail chains,
superstores and department stores, will also be on show. Rapidly
expanding French ladies fashion retailer, Comptoir des Cotonniers,
part of the Japanese Fast Retailing Group, recently deployed BeStore
in record time (just two months) to all its 300 stores across 12
countries. A completely new release of Colombus Retail Pocket, a
mobile PoS and CRM application, is planned for June. By using PDAs
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management software solution, TXTPerform2008.

sales assistants can use this to re-edit price tags for on the spot
markdowns, stock look-ups, merchandise reception and more.
Ladieswear retailer Caroll, part of Vivarté Group, has recently rolled-
out Retail Pocket to 250 of its stores in record time allowing them to
re-label 3,000 articles in-store in the space of two hours following just
an hour’s training on the solution. VCSTIMELESS will also be launching
its new intelligent and client-oriented Technology Store; a showcase of
the latest in-store applications and technologies including RFID,
mobility, sensorial marketing, customer behaviour analysis and
intelligent shelf solutions.

ILID (stand A13) is set to debut its portable ESL solution at Retail
Solutions 2008. The company says that this requires very little
infrastructure and minimal integration, making it particularly suited to
smaller retailing applications. ILID specialises in digital interfaces and
display devices for retailing. Currently installed across grocery,
hardware, liqguor and pharmacy retail segments, its product range
allows fast flexible price changes, eliminating paper ticketing. The new
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