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Early June sees England�s second city provide the home
once again for this year�s Retail Solutions event. The show
will take place at the Birmingham NEC running from 5 � 7

June and with chip and PIN a distant memory � albeit an expensive
one, retailers are now looking at the new challenges they face.
These are across a whole host of areas including compliance with 
the much talked about PCI:DSS, which if ignored, could see 
organisations hit with massive fines. 

With retailers preparing to comply with this legislation 
companies also have one eye on the events likely to shape and 
influence the retail sector in the coming year. This year�s Retail
Solutions will feature a new concept � The Store of the Future.

�One of the main themes for this year�s show will be future 
technologies, spearheaded by the launch of The Store of the
Future,� says Simon Press, events manager at Emap. �It will provide 
visitors with the opportunity to interact with emerging technologies
for the retail market in a real store environment.�

There are also a range of speakers lined up for the event. �John
Davison, Gartner�s senior retail analyst, will be evaluating which
technologies are likely to be successful in 2007/08 and make it
onto the shop floor and which are not,� adds Press. �Bill Waterson,
head of retail at Fujitsu Services will be providing insight on how
some of these cutting edge technology innovations are affecting
shopping behaviour.�

Focusing on empowering the consumer, Fujitsu is providing the
technology for The Store of the Future initiative. It will be 
showcasing the latest developments and innovations in retail IT.
Visitors walking through the �store� will be able to interact with the
technology to see first hand how the customer�s shopping 
experience will be improved by tailoring it to their unique needs,
preferences and shopping habits. 

Seminar theatre 
This year at Retail Solutions attendees can get an idea of attitudes
towards current trends and concerns by visiting the seminar theatre.
Day one begins with focus upon PCI:DSS implementation and 
compliance. Gareth Wokes, chairman of The Logic Group, will be
addressing the issue: �How are retailers achieving compliance with
PCI: DSS?�. He will also be looking at the importance of protecting
your business from the cost of non-compliance, from brand damage,
financial losses, remediation costs and non-compliance fines.

Sarah Sinden, executive fraud control unit, APACS, follows this
with a look at what organisations need to know about card fraud in
the wake of chip and PIN. The presentation will provide an overview
of a new phase of card fraud trends and how to adjust store loss
prevention strategies to stay one step ahead of criminal activity. It
will also review the statistics around lost and stolen cards, counterfeit
cards, skimming, CNP fraud and mail non-receipt fraud. 

With the retail market becoming an arena for fierce competition using 
technology can act as a differentiator. John Broy previews the issues that will
go under the microscope at Retail Solutions 2007
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